
2011
READERSHIP SURVEY

4 96% of readers are male

4 The median age of a reader is 48

4 The median household income of a reader is $60,000

4 37% of readers own or lease recreational property, 14% are considering it

Ways readers purchase products:
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Readers own the following vehicles:
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Truck
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Items readers plan to upgrade or purchase in the next year:

Ammunition

Knives & Tools

Firearm Accessories

Archery Accessories

Firearm

Calls

Apparel & Footwear

Lights

Optics

Electronics

Decoys

Books & Videos

Bow

Boat Accessories

Truck or SUV Accessories

Dog Supplies

ATV or UTV Accessories

Blind

Food Processing Equipment

Truck or SUV

ATV or UTV

Boat

Dog

Wildlife Management Supplies
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Source: Zoomerang Readership Survey April 2011

0 10 20 30 40 50 60

Number of days readers 
spent hunting last year:
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9%
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Over $3,500

37%

$600-$1,500

Under $500

$1,600-$2,500 20%

$2,600-$3,500
Annual hunting expenditure 
from readers:23%


