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The Cabela’s Story

When Dick Cabela came up with the idea of selling
fishing flies through classified ads in newspapers and
magazines in 1961, no one could have imagined his
kifchen-table dream would grow into Cabela’s, the
World’s Foremost Oulffitter of Hunting, Fishing and
Qutdoor Gear.

With nearly 50 years of phenomenal growth built on
the concept of offering quality products, exception-
al value and outstanding customer service, Cabela’s

“has become the world’s largest direct marketer and
a leading specialty refailer of outdoor gear.

& Each year, Cabela’s mails more than 140 milion cat-
alogs, utilizing nearly 90 different titles, to all 50 states
and more than 170 countries.

Cabela’s opened one destination retail store in 2009
(Bilings, Mont.); increasing its fofal fo 29 stores in 21
United States, and one in Winnipeg, Manitoba,
Canada.

Cabela’s also is a frusted source of outdoor gear and
outdoor information on the Internet through its popu-
lar Web site, www.cabelas.com.

Cabela’s continued growth is a tribute to brothers
Dick and Jim Cabela, who parlayed a love for hunt-
ing and fishing info a frue American success story.
Their hard work, dedication to outdoor pursuits and
their unwavering commitment fo customer service
allowed their dream to come true.

Reader Profile
Cabela’s Outfitter Journal read-
ers are avid hunters, anglers

and ofher outdoor enthusiasts
who spend a significant portion
of their discretionary income on
equipment fo help them get the
most out of the fime they spend
on the water and in the field. The
Cabela’s Outfitter Journalreader |
also takes an average of three
out-of-stafe trips each year, with
many venturing outside the United
States to pursue their favorite out-
door sports. These affluent readers
look to each issue of Cabela’s
Quffitter Journal to guide their pur-
chases and keep them informed on
the hottest locations for their next
great outdoor adventure.
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The Magazine

January/February
= Largemouth Bass

= Smallmouth Bass

u Steelhead

= Walleye

® Lafe-Season Deer Hunting

® Lafe-Season Waterfow!

Sales Close: 11/09/09
Art Due: 11/13/09
On Sale: 1/05/10

u Deer Primer

® Elk Primer

u Gear-Up For Hunting
® Largemouth Bass

m Saltwater Fishing

= Camping

Sales Close: 5/10/10
Art Due: 5/14/10
On Sale: 7/06/10

Distribution
120,000 - Total Copies
*Includes copies
mailed directly to
Cabela’s catalog and
Infernet customers and
complimentary copies
distributed in Cabela’s
refail stores.

March/April
® Turkey Hunting

® Largemouth Bass
® Smallmouth Bass

= Trout

m U.S. Saltwater Fishing Destination

= Camping

Sales Close: 01/04/10
Art Due: 1/08/10
On Sale: 3/02/10

[T g

September/October
m Deer

= Elk

= Waterfow!

= Upland Birds

m Bass

u Trout

Sales Close: 7/05/10

Art Due: 7/09/10
On Sale: 8/31/10

20

Marketing Guide

Your Hunting, Fishing and Outdoor Source

May/June

® Largemouth Bass
= Smallmouth Bass
u Catfish

= Walleye

m Saltwater Fishing
= Camping

Sales Close: 3/08/10

Art Due: 3/12/10
On Sale: 5/04/10

November/December
m Deer

= Elk

= Waterfowl/Upland

m Bass

m Saltwater Fishing

® Christmas Gift Guide

Sales Close: 9/06/10
Art Due: 9/10/10
On Sale: 11/02/10




