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Number of days readers spent
predator hunting last year:

D

16-20
12%

Over 20
49%

6-10
13%

Under 5
13%

11-15
13%

Types of predator
and varmint hunting

done by readers:
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• 98% of readers are male.

• The average age of a reader is 46.

• The average household income of
a reader is $61,800.

Number of years readers
have been predator hunting:
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Annual predator hunting
expenditure from readers:
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Readers plan to Upgrade or Purchase
the following items in the next year:
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Ammunition 79%

Calls 76%

Firearm Accessories   67%

Apparel/Footwear 60%

Firearms (Rifle)   58%

Optics 56%

Decoys 51%

Lights 39%

Knives & Tools   36%

Books & Videos 35%

Archery Accessories 28%

Electronics-GPS, Radios, Etc.   28%

Firearms (AR)   27%

Firearms (Handgun)   27%

Archery   23%

Blinds 20%

ATV Accessories   16%

ATV 14%
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Types of hunting equipment readers use:

Rifle & Airgun   98%

Shotgun 77%

Muzzleloader   21%

Handgun   40%

Bow & Crossbow   33%

VISIT US AT
www.predatorxtreme.com

Source: Zoomerang Readership Survey March 2009
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Mail Order 57%

Retail 81%

Internet 82%

PX Advertisement   48%

Ways readers purchase products:


